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The APDP - Shaping the Future of the Component Industry
14th October 2010

NAACAM has pleasure in announcing that, for the first time in :
15 years, their Annual Day, including the AGM, will be held in !
Durban. This special event on Thursday 14th October, has, in |
* TRANSPORT

. We will provide transport between the hotels listed below and Moses
+ Mabhida Stadium/Mount Edgecombe Country Club for those
' delegates who will not be hiring a vehicle. It is imperative, therefore,
i that you please complete the transport section of the booking form
. (available from eve@naacam.co.za). Transport to and from King
' Shaka Airport is provided by the Airport Shuttle (031 465 5573) to

Golf Day will be held at Mount Edgecombe Country Club, with ; your hotel at a cost of R80 per person.

response to member demand, been expanded to include:

« a half-day Conference,
* networking opportunities and
» a Gala Dinner (with entertainment)

The following day, Friday 15th October, the NAACAM Annual
Plant Tours for the non-golfers (see below)

VENUE: Moses Mabhida Stadium, Durban (MMS)

CONFERENCE: 09h00 - 13h30

LUNCH: 13h30 - 14h30

NETWORKING: All Day (Members please bring your company
brochures, business cards, banners)

NAACAM AGM: 15h30 - 17h30

GALA DINNER:

Mcllroy)
SPEAKERS

thedti) and Dr Justin Barnes (Durban Automotive Cluster).

COST OF PACKAGES
Full Day, includes -

discount for NAACAM members

» Conference only = R900 per delegate, less 20% discount for
i would appear that the internet rate is cheaper than the quoted rates
i below.

NAACAM members
» Gala Dinner only = R500 per person, less 20% discount for

npEREw,

.

NAACAM members and a further 20% discount for members'
spouses (i.e. you will only pay R320 for your spouse)

: NAACAM ANNUAL GOLF DAY
» Friday 15t October

! VENUE: Mount Edgecombe Country Club

" We extend our sincere thanks to the Iquad Group who have
19h00 - Midnight (Entertainment provided by Aaron | @9ain generously undertaken to sponsor the eats and prizes.
i« The rate is R170 per player and R210 per cart

1 » Tee-off times from 07h06 to 08h09 off both tees

The Conference will be opened by the Minister of Trade & Industry, | * Caddie tip - R140 (Includes levy, halfway and tip)

Dr Rob Davies and other speakers will be Stewart Jennings (NAACAM
President), Dr Johan van Zyl (Toyota SA Motors (Pty) Ltd), Nimrod

Zalk (Deputy Director-General at the Industrial Development Unit, | Friday 15t October

PLANT TOURS

5 Toyota SA Motors
+ Smiths Manufacturing
' Behr South Africa

- Conference and Gala Dinner = R1,250 per delegate, less 20%
+ ACCOMMODATION - for Members’ Accounts.

The following establishments are recommended. In some cases it

R R R R RN R RN RN R R R R R R R R R R R RN R R R R R R R R R R R R R R R R R R R R R R R R R R R RN R R R R R R R RN RN RN RN RN RERRRERRERRUENRN)

Historical Declaration t

NAACAM has joined its voice with the Manufacturing Circle and the major trade unions to call on government to intervene
and assist in reviving the manufacturing sector. See the full article from page 2.
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1. City Lodge, Old Fort Road, Durban
Single R830.00 per room per night, Double/Twin R1040.00 per
room per night
Breakfast R 90.00 per person
Contact: Tessa van den Berg
Tel: +27 (0)31 332 1447
Email: cldurb.groups@citylodge.co.za
Website: http://www.citylodge.co.za/

2. Protea Hotel Edward, Marine Parade, Durban
Single R1209.00 per room per night, Double/Twin R1482.00 per
room per night
Breakfast included
Contact: Thoko Mgobhozi
Tel: +27 (0)31 337 3681
Email: res2@proteaedward.co.za
Website: http://www.proteahotels.com/protea-hotel-edward
-durban.htmi

3. Hilton Durban Hotel, Walnut Road, Durban
King/Twin Hilton Guest Room. Single R1300.00 per room per
night, Double/Twin R1680.00 per room per night
Breakfast included
Contact: Phindile Ngcobo
Tel: +27 (0)31 336 8120
Email: Phindile.Ngcobo@hilton.com
Website: http://www1.hilton.com/en_US/hi/hotel/DURHITW
-Hilton-Durban-hotel/index.do
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4. The Royal Hotel, Durban
Single bed & breakfast R920.00 per night, Double bed & breakfast
R1200.00 per night (Negotiated rates). Please quote Group
Reservation No 546224
Contact: Kisten Naidoo
Tel: +27 (0)31 333 6000
Email: reserve@theroyal.co.za
Website: http://www.theroyal.co.za/

5. Garden Court, Southern Sun, Marine Parade, Durban
Single R1299.00 per room per night, Double R1419.00 per room
per night
Breakfast included
Contact: Pamela Mariah
Tel: +27 (0)31 337 3341
Email: PamelaMa@southernsun.com
Website: https://iwww.southernsun.com/SSH/VHB/25383cf8de46
a010vgnVvCM100000650114acRCRD/26/51

An alternative website for accommodation is hotelscombined.com
which searches many websites. For example, a single room with
breakfast at the Royal is only R725 through
http:/Aww.hotelscombined.com/Hotel/The_Royal Hotel_Durban.htm

Please request a booking form, which we ask you to
please complete as soon as possible, from
eve@naacam.co.za

HISTORICAL JOINT STATEMENT

On May 10th, NAACAM joined hands with the Manufacturing Circle, representing a dozen large manufacturing companies and trade
unions, Cosatu, Fedusa and Nactu, to make a historic declaration. The complete text will be found below, but essentially we called for
government to recognise that manufacturing has been declining in South Africa and to intervene to reinvigorate this sector which must

form the basis for growth and job creation in our country.

This call was praised by President Zuma in Parliament on the 12th where he said "We welcome the Joint Statement by Manufacturers
and the three trade union federations, Cosatu, Fedusa and Nactu, on industrial economic policy interventions needed to create decent
jobs, which was signed two days ago. We applaud the pro-activeness of labour and business in working to take forward this joint

mission of creating decent work."
1. Support for IPAP2

We, the undersigned, representing workers and employers in the
manufacturing industry, strongly support the Industrial Policy Action
Plan (IPAP2), released last quarter by the Economics and Employment
cluster of government. We believe that the measures proposed in the
plan, are urgently needed to prevent further loss of productive capacity
in our economy, and to retain and create decent jobs on a large scale.
The IPAP2 correctly places the revival and expansion of our manufacturing
sector at the heart of a broad-based industrialisation strategy.

We call on government to ensure that adequate resources are deployed
to fund and implement the IPAP2, put in place supportive policies to
ensure its success, and introduce effective co-ordination within
government and with broader society, to advance its objectives.

2. Synchronise macro- and micro-economic policies

Until now, the goals of our industrial strategy have not adequately been
supported by aspects of our macro-economic policies.

We, therefore, welcome government's commitment, stated in the IPAP2,
to synchronise macro- and micro-economic policies. The overarching
objective of macro-economic policies, in the context of South Africa’s
economic and social realities, must be to promote productive investment
and large scale creation of decent, sustainable jobs. The most urgent
concern for employers and workers in manufacturing, in this regard, is
the negative impact of the overvalued and volatile currency, the ability
of our industry to grow, invest, and compete. If IPAP2 is to succeed,
these matters must be addressed.

3. Short-term measures

Therefore the most effective short-term measures needed to assist our
manufacturing sector to recover from the recession, allow government
the space to implement IPAP2, and begin to create decent jobs on a
large scale, include:

* On an urgent basis, interventionst to ensure an appropriately valued,
competitive and stable currency, which will allow manufacturing and
other sectors of the economy, to compete on a similar footing to other
developing countries;

* Reduction in real interest rates, and introduction of concessional
finance for productive investment. Currently, the unavailability of
finance, and the exorbitant level of lending rates by the financial
sector, makes borrowing prohibitively expensive, especially working
capital needed by the more labour intensive segments and their local
suppliers;

« Measures to create a preferential procurement framework that
promotes local industries and locally produced products to promote
country competitiveness. The luxury and cheap manufactured imports
unfairly retard the ability of domestic producers to compete, and
threaten to deindustrialise our economy, as well as deepening our
balance of payments problems. This should not be interpreted as
protectionism, but nurturing our domestic industry.

4. Stem job losses

These measures are critical if we are to stem the massive job loss, the
threat of deindustrialisation, and revive and expand the productive
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capacity which has been seriously eroded by the economic crisis and
prior to that the strong Rand and procurement policies.

Such interventions would not be unique to South Africa, but have been
widely used, and continue to be used, by developing countries to advance
their industrialisation strategy. Failure to address these, in particular the
currency which has been exacerbated by the recent weak Euro, will
continue to erode the ability of South African producers to compete
globally and defend themselves against cheap imports, with resultant
further employment losses.

The IPAP2 does support movement in this direction; we need consistent
messages on these issues from all quarters of government. Cabinet
needs to ensure that there is unqualified support for the IPAP2 from all
Departments, if we are to succeed in addressing deficiencies in the
existing industrialisation and economic development trajectory.

5. Government, business and labour must lead our country out
of recession

These proposed macro-economic interventions will play a key role in
leading our country out of recession, and helping to put our country on
a new growth path. In addition, the IPAP2 proposes to build on
government’s counter-cyclical interventions, in a way which could make
a major contribution to building our manufacturing sector. If the large
scale infrastructure investment programme - over R800 billion in three
years - is to have the desired impact, the proposals of IPAP2 need to
be implemented with urgency and determination. In particular, greater
urgency is needed in:

¢ Introducing the programme of preferential competitive procurement
by government to promote locally manufactured products, including
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introduction of the necessary regulation and legislation;

* Fast-tracking proposals to harness this infrastructure investment to
develop neglected sectors (such as domestic production of heavy
duty trucks and buses, and beneficiation of raw materials);

« Requiring all state agencies, including State Owned Enterprises
(whose investments constitute over half of the Governments
infrastructure programme), and DFI's, to actively promote the IPAP2
agenda, inter alia through their procurement practices, and assisting
with access to concessional finance.

6. Buy local

All South Africans, including individuals, associations and companies,
can support government'’s efforts to build our domestic industry by buying
locally-produced goods. From our side we pledge to increase the range
and quality of locally produced goods available to South African consumers
and corporates.

A further challenge which needs urgent attention is to find an approach
to our energy needs, which avoids the current excessive price increases,
which threatens tens of thousands of jobs, at a time when our country
can least afford it. We commit ourselves to working with government to
finding mutually acceptable solutions.

Jobs are the number one priority for our country, and for IPAP2 to
succeed on the necessary scale, requires urgent, co-ordinated and
serious action by government, together with all stakeholders.

We, as those in business and labour most affected by these policies,
are committed to do everything in our power to address these critical
challenges, and pledge to work with government to that end.

GM SA announces August Lapple 2009 Supplier of the Year

General Motors South Africa (GMSA) announced August Lapple
South Africa (Pty) Ltd as Supplier of the Year for 2009 at an event
held at the new Nelson Mandela Bay Stadium. Twenty other suppliers
received merit awards for superior performance in 2009, in the
categories of direct materials, indirect materials, logistics, component
exports and after-sales parts & accessories.

It is the third consecutive year in which August Lapple South Africa
(ALSA) has won this prestigious award. August Lapple supplies
GMSA with metal pressings and assemblies for its Isuzu one ton
pickup, from its plants in Rosslyn and Berlin, near East London.

Evan Dold, GMSA Vice President of Global Purchasing and Supply
Chain, said that “the suppliers recognised this year have risen above
and beyond the call in one of the most challenging years in our
history.”

According to Dold, suppliers are judged on their performance in the
areas of quality, service, technology and price. He said ALSA
exceeded in all of these categories and continued to demonstrate
excellent customer collaboration and support. Particularly noteworthy
was their performance in managing a significant transfer of business
to them in late 2009. “This required the relocation of a large number
of very big tools during the December 2009 shutdown period. These
tools were all commissioned and new parts were produced to support
the start of production with zero stoppages early this year.”

Dold added that suppliers like ALSA improved the overall
competitiveness of the local automotive industry. “Greater levels of

( N

Left - Right: Edgar Lourengon: GMSA;
Harald Jung: August Lapple; Evan Dold: GMSA

localisation must be achieved, but in order to do this we need a local
supply base that is competitive by global standards,” said Dold.
He said that the costs of all the components that go into building a
vehicle make up between 70% and 80% of the total cost of the
vehicle. “This means that for your products to be cost competitive
and to have a reasonable chance of making an acceptable profit
margin in the automotive business, the key challenge is for your
material costs to be competitive.”

Every year GM operations across the globe recognise suppliers for
outstanding performance and delivery.
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AUTO SECTOR INNELSON MANDELA BAY INCRERSES ITS EFFORTS AGAINST HIV/AIDS

( )

Very motivated Peer-Educators given Ford-AIDC-AWISA training

L certificates at Ford Struandale Engine Plant )

The Automotive Industry Development Centre (AIDC) says more
than 1000 automotive industry workers in the Metro will be HIV
tested before the end of the year.

AWIiSA HIV/AIDS expert, Martin Weihs, deployed at the AIDC, said
a comprehensive workplace programme was being implemented at
the factories of three prominent automotive component manufacturers
namely Borbet, Spicer Axle and Federal Mogul.

According to the AIDC, over 1000 employees will directly participate
in HIV education, testing, treatment and care while an additional
3000 of their dependants will be indirectly affected through the
programme run by the AIDC and AWIiSA in partnership with Ford.

‘The problem is, although small and medium sized enterprises (SME)
employ 50-70% of the workforce and are the economic engine of
South Africa, they often do not have the resources to address the
challenges they are facing as the epidemic spreads across South
Africa,” Weihs said.

The Department of Health has said unless the rate of infection was
cut by 50% in 2011, the countryis fiscus would collapse under the
burden of supporting growing numbers of ARV users.

Weihs said the model of partnership, in which a large company uses
its resources and learning to benefit its suppliers, was internationally
acknowledged as the most effective means of curbing the pandemic
and its effects.

“It is mainly large businesses that are tackling HIV/AIDS in the
workplace but the AIDC-AWIiSA-Ford approach gives leading
companies a chance to exercise leadership in corporate social
responsibility and supply chain management by helping SMEs tackle
HIV/AIDS.

“This kind of programme takes the fight to a new level and has the
potential to substantially increase the impact of the automotive
private sector contributions to the fight against HIV/AIDS in a cost
effective and sustainable way,” says Weihs.

In 2009 the Supply Chain Wellness Programme also made it possible
for more than 1000 employees from other Ford suppliers to know
their HIV status. “Knowing your status is the first step in actively
managing the impact of HIV/AIDS,” says Weihs.

BACKGROUND

The project grew out of a partnership between the German AIDS
and Health Promotion Workplace Programmes in Southern Africa
(AWISA, a project from DED and InWent, German Development
Cooperation), Ford Struandale Engine Plant and the AIDC to fight
HIV&AIDS in a sustainable way in automotive supply chain companies.

Mandated by the Eastern Cape provincial government to assist the
automotive industry in becoming globally competitive, the AIDC and
its partners assist automotive organisations in implementing
comprehensive Wellness/HIV&AIDS Workplace Programmes,
including Voluntary Counselling and Testing services at a fraction
of the actual costs.

As part of its role in the partnership, the Ford Struandale Engine
Plant provides 'big brother' type support and related resources to
several of its suppliers as part of a cluster that will undergo training
and capacity building to be undertaken by the AIDC and AWIiSA in
the area of HIV&AIDS and Wellness. Ford’s relationship with the
AIDC in the area of HIV&AIDS has existed for several years, during
which the company has been acknowledged as a leading light for
its own Wellness/HIV&AIDS Programme, Ford’s goal was now to
encourage its suppliers to implement their own comprehensive
Wellness/ HIV&AIDS initiatives.

This support includes information and education campaigns, policy
development and integrated monitoring and evaluation. Voluntary
Counselling and Testing for HIV will be offered to all employees
together with other health tests during Wellness Days planned in
November 2010. Companies’ referral systems will make sure that
all employees (including contractors) can access ARVSs.

Grip-Tech has moved!

As of Monday 24 May 2010 their physical address and contact
details are as follows:

Unit 8, Barbeque Terrace
43 Dytchley Rd
Barbeque Downs ext 36
Kyalami, Midrand
South Africa

Tel: +27(11) 466-6400/1
Fax: +27(11) 466-4747 (466-GRIP)

GPS: 26° 0'9.30"S 28" 4'20.00"E (see Google Image of Kyalami
Grand Prix Circuit and Grip-tech below)

Postal Address remains the same
Manuel Reis Pr.Eng GCC.

Managing Director
Website: www.grip-tech.com
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PFK Electronics - on a winning streak!

The Technology Top 100 Minister’s Award for Sustainability

On the 28th April 2010 at the Technology Top 100
Awards Function held at the Vodadome at
Vodaworld, PFK Electronics were awarded the
“Minister’'s Award for Sustainability”. This is

the ultimate measure where the entire
organization and its management are
evaluated as to its overall contribution within

its chosen market place and to the South

African society as a whole.

The essence of this award is the value that the

organization contributes to both its internal and

external communities. Such an organization demonstrates not only a
unique ability to manage the TIPS elements within its own operations,
but also demonstrates its ability to manage its impact on the environment,
its commitment to Broad-Based Black Economic Empowerment, job
creation, employment equity and in some instances, private/public
partnerships. The package includes evidence of the organisation’s ability

to make a meaningful difference to communities, whilst at the same

time, contributing to organizational ecology.

The organizations recognized in this category have met the following

criteria :

» The awardees must have entered TT100 in the past three years.

From Left to Right: Ben Van Rooyen (PFK Electronics - Divisional Head
Telematics); Colin Snyman (PFK Electronics - Sales & Marketing Director);
Naledi Pandor (Minister of Science and Technology); Ben Ngubane
(Chairman of Da Vinci Technology Top 100); Johann Bouwer (PFK
Electronics - National Sales Manager) and Stephan le Roux (PFK Electronics
- Key Accounts Manager)

* They must have won at least one category award in that period
» Their overall assessment placed them in the top ten of this year's

established sector

PFK is awarded the GMSA'’s Supplier Merit Award for 2009

We are proud to inform you that PFK won a Supplier Merit Award in the Electrical
Category at the GMSA Supplier of the Year Awards function held in the Nelson
Mandela Bay Stadium (that is the 2010 Soccer Stadium!) in Port Elizabeth on 31st

March 2010.

This is PFK’s 4th GMSA Supplier Award in recognition for their performance in the

areas of Quality, Service, Technology and Price.

KZN Top Business Award in the Manufacturing Sector

\. J
From Left to Right: Grant Adlam (Publisher KZN Top Business); Lalita Dhaslar-
Ventura (Publisher - KZN Top Business); Elizabeth Maepa (FNB - Public Sector);
Colin Snyman (Sales & Marketing Director - PFK Electronics); MEC Michael
Mabuyakhulu (MEC for Economic Development & Tourism)

The 4th First National Bank KZN Top

Business Portfolio Awards were held

at a Gala Dinner at the Elangeni Hotel

on the 12th May 2010 where PFK

were proudly bestowed with the

KZN Top Business Award in

the Manufacturing Sector. The event was

attended by an esteemed list of dignitaries and

leaders from various government departments, municipalities and
businesses across the Province.

The KZN Top Business Portfolio is used to raise the profile of KwaZulu-
Natal as a first class business destination in the ongoing drive to attract
investors and entrepreneurs to the region. An award is given in each
economic sector to businesses that are making a contribution to the
sustained economic growth of KwaZulu-Natal. The FNB KZN Top
Business Awards enable the showcase of many outstanding businesses
and organizations that drive KwaZulu-Natal’s vibrant economy and PFK
Electronics is proud to be part of that vibrant economy.
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RETAIL SALES: 2007 - April 2010 (incl.)
Data maintained and processed by Response Group Trendline in association with NAAMSA

PASSENGER CARS COMMERCIAL VEHICLES
2007 2008 2009 to 04/2010 2007 2008 2009 to 04/2010
Alfa Romeo 355 181 323 123 BMC 31 - - -
BMW 22 607 18 969 17 333 8375
Cadillac 286 112 154 o5 Chevrolet 199 265 164 239
Chana = — — = DAF 136 107 12 35
Chery _ 2390 857 _ Fiat 2 899 2 009 1223 482
Chevrolet 14 778 12 387 12 259 4659 Ford 29 960 21823 15 066 4954
Chrysler 1028 740 380 235 Foton 486 947 378 -
gi”doen — — — 3% Freightliner 1181 1719 782 314
odge

Forrar s o 50 - Fuso 1571 1612 1135 417
Fiat 3498 2382 1829 521 Gaz 303 - - -
Ford 16 721 12 013 12 644 4652 Gonow - 1872 506 -
Hafei 5 220 15 - Hafei . 89 212 -
Honda 14 711 11 781 8 401 2644 Hino - - 1734 782
Hummer 903 536 243 40 Navistar Intern. 1089 839 488 187
SER 783 922 622 129 Isuzu 21871 20 394 14 377 4082
Jeep 3294 2252 1817 875
Lamborghini A - T e Iveco 1639 1628 617 174
Land Rover 5 366 4363 3630 1712 Land Rover 377 384 385 99
Lexus 2 698 1756 1019 480 Mack 7 - 2 -
Mahindra 810 355 431 156 Mahindra 2 350 1307 893 297
Maserati 25 57 49 19 MAN 2 552 2 496 1328 464
mf‘f 10227 3 122 7 gg 2446 Mazda 5097 4992 3947 1439
—re 28 842 23512 19 930 8921 el - 0 e -
Mini 2 260 1 665 1523 542 Mercedes 6 646 6212 3992 1651
Mitsubishi 3136 2 602 1 897 993 Mitsubishi 6 496 6 272 3655 716
Nissan 16 959 12 835 10 845 3830 Nissan 30 407 19 904 17 710 7302
Opel 18 943 11 465 4448 1724 Nissan Diesel 4963 4 587 2631 646
"zgfsgc‘i‘: 6 %2; 8 g?g 2 éi; ggg Opel 25 266 21674 14 871 4691
Renault 8 143 4071 6875 2 800 FEUEE 2o A Y 29
Saab 112 127 42 9 Powerstar 476 379 143 72
Seat 1 409 1 300 92 - Renault 373 337 176 32
Smart 166 190 106 41 Scania 1016 1017 892 255
Subaru 2007 1492 1009 415 Tata 7 628 3712 1819 848
?:tz:ki 6 781 ; 2;3 g ;i; 1 ggg Toyota 63 701 59 070 46748 16040
Toyota 88 848 68 085 44770 15935 VBID RSt 38 27 33 5
Volkswagen 82518 57 647 40576 18205 Volkswagen 4937 4312 3276 981
Volvo 4 692 2491 2548 940 Volvo 1156 1002 730 298
Total 384 431 295 064 224 705 89 214 Total 228 277 193 947 140 881 47 830

Into Outof  to 04/ Into Out of to 04/
Manufacturer 2008 2009  Africa Africa 2010 I“j":g”fa““’er Ao 20091 Africa  Africa 2010
BMW Group 39621 37814 85 9819 9904 | |Fial..iin, ® conoonoonoooooos
Chrysler SA 17 18 51 - 87| gusa 5385 1 00,
Ferrari 2 1 - - = Gonow...
Fiat - 7 17 - 17 Iveco.........
FMCSA 13604 7455 - 2075 2075 m*,‘\]”dra ..........
GMSA 6 583 714 68 - 68 Mercedes-Benz ..
Honda 18 - - - - Navistar Intern....
Mahindra 4 : - : | [ Nissan Biesei
Mercedes-Benz 37 504 31739 - 9 050 9 050 Peugeot........
Nissan 148 68 25 _ 25 Renault...............

Renault Trucks...
Porsche 2 2 - - “| | Scania................ .
Renault 7 10 2 2 Super Group.......cc.ceeevene
Subaru 3 _ _ _ _ Tata...cooeeeiiieeieeeeeeee,
Toyota ... .

Toyota 58232 21232 2029 3051 5080 |Tyeo.. .
Volkswagen 39 785 29 374 34 21014 21048 VDL Bus/Coach .
Volvo - 17 4 - 4| |yolkswagen.......
Total 195670 128602 ~ 2321 45009 47330 | |Total.................. 6235....14 822
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Exports of Components: 2005 - 2009 (FOB VALUE - Rm)

2009 % Diff % Diff % Diff % Diff
Ranking 2005 2006 2005/6 2007 2006/7 2008 2007/8 2009 2008/9
1 Catalytic converters 9935 15 810 59.1 21 683 37.1 24 267 11.9 12 280 -49.4
2 Stitched leather seat parts 2693 2 549 -5.3 2 760 8.3 3084 11.7 2 357 -23.6
3 Engine parts 1000 984 -1.6 1092 11.0 1853 69.7 1554 -16.1
4 Tyres 1183 1220 3.1 1196 -2.0 1676 40.1 1355 -19.2
5 Silencers/exhaust pipes 492 407 -17.3 1705 318.9 1913 12.2 1283 -32.9
6 Engines 781 1216 55.7 1080 -11.2 1045 -3.2 605 -42.1
7 Transmission shafts/cranks 553 351 -36.5 556 58.4 782 40.6 503 -35.7
8 Automotive tooling 332 272 -18.1 520 91.2 518 -0.4 464 -10.4
9 Automotive glass 359 321 -10.6 295 -8.1 314 6.4 403 28.3
10 Road wheels and parts 738 681 -7.7 772 134 694 -10.1 388 -44.1
11 Radiators 220 365 65.9 368 0.8 350 -4.9 384 9.7
12 Filters 174 218 25.3 275 26.1 322 17.1 341 5.9
13 Gauges/instruments/parts 161 184 14.3 248 34.8 328 32.3 291 -11.3
14 Shock absorbers 5 1 -80.0 12 1100.0 172 1333.3 261 51.7
15 Clutches/shaft couplings 73 81 11.0 152 87.7 166 9.2 194 16.9
16 Axles 201 375 86.6 273 -27.2 279 2.2 186 -33.3
17 Batteries 75 83 10.7 115 38.6 169 47.0 172 1.8
18 Steering wheel/column/box 33 69 109.1 150 117.4 287 91.3 169 -41.1
19 Lighting/signalling/wiping 54 63 16.7 164 160.3 210 28.0 165 -21.4
20 Ignition/starting equipment 185 174 -5.9 204 17.2 191 -6.4 126 -34.0
21 Jacks 10 18 80.0 60 233.3 88 46.7 110 25.0
22 Brake parts 120 120 0.0 138 15.0 124 -10.1 105 -15.3
23 Wiring harnesses 258 208 -19.4 198 -4.8 205 3.5 93 -54.6
24 Gaskets 36 45 25.0 70 55.6 107 52.9 84 -21.5
25 Gear boxes 82 113 37.8 86 -23.9 84 -2.3 80 -4.8
26 Body parts/panels 78 115 47.4 127 10.4 122 -3.9 75 -38.5
27 Alarm systems 55 81 47.3 97 19.8 92 -5.2 53 -42.4
28 Car radios 268 377 40.7 589 56.2 14 -97.6 43 207.1
29 Seat belts 61 60 -1.6 62 3.3 48 -22.6 41 -14.6
30 Springs 28 38 35.7 44 15.8 44 0.0 35 -20.5
31 Air conditioners 14 11 -21.4 21 90.9 29 38.1 19 -34.5
32 Seats 4 7 75.0 8 14.3 8 0.0 6 -25.0
Other parts 3016 3435 13.9 3 986 16.0 4470 12.1 3628 -18.8
TOTAL (R million) 23277 30 052 29.1 39 106 30.1 44 055 12.7 27 853 -36.8
Vehicles Exported (R billion) 21.4 23.9 11.7 27.8 16.3 48.3 73.7 32.2 -33.3

Source: AIEC/SARS

NEW NAACAM MEMBERS since Directory publication in March 2010

(For further updates and definition of “Symbol”, please visit www.naacam.co.za)

COMPANY CONTACT DETAILS DESCRIPTION
B GRUPO ANTOLIN South Africa (Pty) Ltd
3 Drake Street Riaan Goosen, Chief Executive Officer Manufacturers of headliners, shelf sides, door panels and
Deal Party Tel: +27 (0)41 486 2209 lock carrier covers.
Port Elizabeth Fax: +27 (0)41 486 2781 Exporter: No
PO Box 9217 e-mail: riaan@grupoantolin.co.za Employees: 249
Estadeal, 6012 Quality Rating: ISO TS 16949/VWSA A-Rated/ISO 14000
D TRACEABILITY SOLUTIONS (Schaerer Investments cc t/a)
Unit 1, Heat-A-Room Park Kyle Parker, Manager The company supplies marking and identification
Five Star Business Park e-mail: kyle@tracesol.co.za equipment i.e. Pinstampers that mark VIN numbers
Cnr Beyers Naude & Cell: +27 (0)83 299 9969 on the chassis of vehicles. Manufacturers of jigs and
Juice Street Tel: +27 (0)11 794 5299 enclosures to ensure that the marking and identification
Honeydew, 2040 Fax: +27 (0)11 794 2844 equipment are attached to the required marking area.
PO Box 1499 Website: www.tracesol.co.za Employees: 10
Olivedale, 2158 Quality Rating: In progress
BBBEE Rating: Level 6
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ITRISA Training

ITRISA Training (Pty) Ltd, a subsidiary of the IQuad Group, launched
its flagship short courses earlier this year.

The result of a joint venture between IQuad Global Trade Solutions
(Pty) Ltd and ITRISA (International Trade Institute of Southern
Africa), ITRISA Training combines the expertise and experience of
its two partners to offer an extensive range of short training courses
and workshops on practical aspects of exporting and importing to
large corporates and small businesses alike in locations throughout
South Africa.

MD Jeanique van der Mescht says “We understand the challenges
that companies face when doing business at an international level
- from having to satisfy the various authorities operating in the
export/import arena, to being confronted by complex logistical
arrangements, fluctuating exchange rates and other forms of financial
risk. The fact that each country projects its own culture and business
norms can complicate things still further.”

Van der Mescht adds “Our programmes cater to a wide range of
professionals, from exporters and importers to freight forwarders,
bankers and other service providers and are specifically designed
to build the knowledge and trade skills businessis need to survive
in the competitive global trade arena.”

4 \

Some delegates who attended the launch of ITRISA Training
. J

“Our courses are all offered in the form of regular public courses
where delegates from various companies can attend. This method
of training is well suited to those looking for a dynamic learning
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The ITRISA Training board of directors. Left to Right:
Ali Parry (Director), Trevor Hayter (Director),
Jeanique van der Mescht (Managing Director)
Rose Blatch (Director and Chairman)

\. /

environment in which they can exchange ideas and experiences
with delegates from other companies.”

She goes on to explain, “All our programmes are also available in
the form of in-house training for those companies that have confidential
issues that they would like to address in the training session.”

Rose Blatch, Chairman of ITRISA Training (Pty) Ltd and founder
and Executive Director of ITRISA says, “It gives me great pleasure
that, together with our business partners, we are able to assess
companies’ international business training and development needs,
and offer a more dynamic and accessible range of international
trade training solutions to the business community throughout South
Africa.”

ITRISA Training (Pty) Ltd is currently actively running courses in
Port Elizabeth and Johannesburg and, with scheduled courses in
Cape Town and Durban from July onwards, looks set to have
significant impact in terms of enhancing the professionalism of the
global trade industry in South Africa.

ITRISA Training is a BEE level 4 service provider.
For a comprehensive course calendar or further information

about the training programmes please e-mail:
info@itrisatraining.co.za

1. Introduction to the Import process (1 day)
2. Introduction to the Export process (1 day)

3. Complete Export Administration Course (offered as a continuous
5 day programme or 3 separate courses)

3.1 Delivering Goods Internationally and Costing for Exports

(2 days)
3.2 Customs Procedures for Exports (1 day)

3.3 International Risk Management and Payment Procedures

for Exports (2 days)

4. Complete Import Administration Course (offered as a continuous
5 day programme or 3 separate courses)

4.1. Organising International Transportation and Costing for
Imports (2 days)

4.2. Import Customs Procedures (2 days)
4.3. Payment Methods for Imports (1 day)
5. VAT and Exports (1/2 day)

6. Complying with the Reserve Bank’s New Exchange Control

OUERVIEW OF FROGRAMMES OFFERED

(Public training or in-house option)

Requirements (1/2 day)
7. Claiming Duty Refunds, Drawbacks and Rebates (1 day)
8. Understanding Letters of Credit (1 day)
9. Practical Costing and Quoting for Exports (1 day)
10. Export Documentation Workshop (3 days)

11. Import Costing Workshop (1 day)

12. The Correct Usage of Incoterms 2000 (1 day) (with a sneak
preview of what is anticipated in the 2011 revision)

13. Product Classification Workshop (1 day) (Bring your copy of
Schedule 1 of the SA Customs Tariff with you)

14. Import Documentation Workshop (3 days)

15. Customs Valuation and the Calculation of Duties (1 day)

16. Managing Foreign Exchange Risk (2 days)

17. How to Access Government Incentive and Other Assistance

Programmes (1 day)

°
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What to do when things go wrong?

Wade van Rooyen, IQuad BEE Verification

Companies that have completed a B-BBEE verification will readily
admit that things can go wrong. Reliance on documentary evidence
and in some cases differing interpretations of the codes can lead
to differences of opinion between the Verification Agency and entity
being measured.

Fortunately, the measured entity and users of B-BBEE certificates
are protected in these cases. The compulsory R47-02 standard is
applied by all accredited verification agencies, and it deals specifically
with the potential for dispute by requiring that each verification
agency has a procedure for managing complaints and appeals.

A complaint as provided for in the standard is not your typical
expression by an unhappy customer, but rather the right given to
the users of a verification certificate to question the accuracy and
validity of a certificate. This is usually based on conflicting information
that the complainant knows to be true. In these cases, a person
relying on the certificate issued by a verification agency may question
the verification agency directly.

An appeal is the right given to the measured entity to question the
validity of the verification certificate, usually on the basis of
interpretation or differences in calculation. This right is useful when
the measured entity believes that the information it provided for
verification has not been properly considered, or when it feels that
the requirements of the codes have been incorrectly interpreted.

In the case of both a complaint and an appeal, the verification
agency is required to investigate and provide a response to the user
of the certificate or the measured entity. For complaints, the verification
agency is also obliged to notify the measured entity for which the
certificate has been issued. If necessary, the verification agency
will, after investigation, be obliged to take corrective action that may
include the withdrawal of the certificate and the issuing of a new
certificate with corrected results.

When an appeal is being considered, it must be done independently
by a person not involved in the original verification or decision. In
addition, only information originally submitted to the verification
agency at the time of verification may be considered. If new
information must be taken into account, the verification agency is
required to conduct a special evaluation. This amounts to a new
engagement with limited scope and will result in the issuing of a
new verification certificate.

Obligations imposed on the verification agency in the administration
of complaints and appeals include: A publicly available description
of the process for handling complaints and appeals; documented
procedures for the administration of complaints and appeals;
acknowledgement of receipt; communication of the decision, and
formal notice of closure.

Ensuring quality and credibility for all clients

Wade van Rooyen, IQuad BEE Verification

The deadline has passed and, at this moment, many companies
are sitting with the inevitably resounding question of, “Is the BEE
certificate issued to my company valid and if not, where do | go from
here?”

A government notice, effective 1st Feb 2010 brings in a period of
regulation and credibility by prohibiting the issuing of BEE certificates
by anyone other than a verification agency who is accredited, or is
in possession of a pre-assessment letter.

Accreditation is the key theme, for its overall aim is to ensure
credibility, consistency, and competence of the verification industry,
and to establish a measurement of quality against which all agencies
should strive for, in terms of compliance with BBBEE criteria.
“Regulation of the verification industry is critical to instil confidence
in future BEE certificates”, says Wade van Rooyen, Managing
Director at IQuad Verification Services. The position, prior to 1 Feb
2010 in which almost anyone could issue a BEE certificate, creates

@ACAM

a situation where no-one is accountable for information certified on
a BEE certificate. Users of the BEE certificates should be relieved
that the regulation intended by accrediting verification agencies is
finally in effect.

Companies, in possession of certificates issued prior to 1st Feb
2010, will be pleased to know that these certificates will be valid
for their full 12 month tenure. However, some accredited verification
agencies have adopted a strict interpretation of the government
notice, and interpreted the term ‘verification agency’ as someone
who is seeking accreditation. Companies would be well advised to
understand their respective verification agencies application of the
notice prior to 1st Feb 2010, as this could have a material impact
on the procurement scorecard.

In summary, a company seeking a verification of their BEE scorecard,
must ensure that they engage a SANAS accredited verification
agency, or a verification agency with a pre-assessment letter from
SANAS. Failure to do so will result in their BEE certificate not being
accepted as evidence of BEE contributions.

Is this really a crucial matter? Yes, because it guarantees quality
of service to clients, confidence in the credibility of BEE certificates
and assurance that the principles of impartiality, competence,
responsibility for verification decisions, openness and confidentiality
are applied throughout the agencies organization.

For more information, or to see a list of all accredited verification
agencies and the ones that are in possession of valid pre-assessment
letters, go to one of the following websites:

www.abva.co.za

www.thedti.gov.za or

www.sanas.co.za.

It is with great sadness that we advise that David Wakeford,
Operational Director - IQuad Global Trade Solutions, passed
away suddenly on 23rd May.

We extend our most heartfelt sympathies to Mr Wakeford's
family and friends on their tragic loss, as well as to the
IQUAD staff.

e
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ED and SED development contributions in 3 aSy SLBPS .......... c. e e

Making Enterprise Development (ED) and Socio Economic
Development (SED) contributions can be the easiest way to boost
your scorecard points in a short period. Thus, if year-end is coming
up, an ideal opportunity is presenting itself to your company to fill
your pointis gap with an appropriate contribution.

Please note, a key requirement is that any contributions for ED and
SED must have been made and implemented before the end of the
measured period.

Step One:
First, you need to know the target relevant to your scorecard. For
a Qualifying small enterprise, the targets are 2% net profit after tax
for ED and 1% net profit after tax for SED. For a Generic company,
the targets are 3% net profit after tax for ED and 1% net profit after
tax for SED.

Please contact us if you are unsure as to which scorecard is applicable
to your industry as targets do differ in certain industries.

Step Two:

You now know your targets, therefore, you need to identify any
contributions you have already made during your financial year and
then ‘top up’ your contributions to make up the score required.

Contributions can be made by means of cash, services or time,
depending on the nature of the entity being supported.

Step Three:

ED contributions: Monetary or non-monetary contributions carried
out for the following beneficiaries, with the objective of contributing
to the development, sustainability, financial and operational
independence of those beneficiaries (to expand going concern,
liquidity, and control of directors).

a) Category A - ED contributions to exempted micro-enterprises or
qualifying small enterprises which are 50% black-owned or black
women-owned.

b) Category B - ED contributions to any other entity that is 50%

black-owned or black women-owned; or 25% black-owned or

black women owned with a BEE status of between level 1

and level 6.

SED programmes take the following forms:

a) Development programmes for women, youth, people with

disabilities or living in rural areas;
b)
c)

Support for healthcare and HIV/Aids programmes;

Support for education programmes, resources and materials at
schools, bursaries and scholarships;

d) Community training skills development for unemployed people

and adult basic education and training; or

Don't forget your copies of the 2010
NAACAM Directory!

g
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KINDLY NOTE

Kwazulu Natal Members: Please
contact Lynn Galbraith @ Balgair
Publications for your copies - Tel: 031
701 9536 to arrange collection
All other areas: Please contact Eve
Shead @ NAACAM
Tel: 011 392 4060 to arrange collection

c) Support of arts, cultural or sporting development programmes.

Contributions made to entities which benefit at least 75% non-white
beneficiaries will be given 100% recognition. If less than 75% of
the value of the contribution is allocated to non-white beneficiaries,
the contributions will be recognised at the % that accrues to non-
white beneficiaries.

Oliver Foundation - boys playing chess
. J

Current harsh economic times are driving companies to cut back
on cash donations and rather focus on spending time assisting
beneficiaries. This can be mutually beneficial for all parties and an
added benefit is that it can boost the image of the company, hence
gaining more respect and interest from relevant clients and investors.

For more information about qualifying ED and SED initiatives and
contributions, please contact beeintheknow@iquad.co.za

Did you know?

When it comes to verifying your scorecard, you need to provide a
certain amount of evidence to support your claim for points?

When verifying ED your verification agency requires the following:

« An agreement between both parties confirming the arrangement.

* Documentation confirming the BEE status and qualifying category
of the entity (e.g. BEE certificate, proof of turnover, proof of black
ownership, etc)

« Documentation proving the contributions have been made e.g.
bank statements showing payments, receipts, letter of acknow-
ledgement from beneficiary, etc

When verifying SED your verification agency requires the following:

* Proof of the contribution.

« A letter from the head of the beneficiary confirming receipt and
confirming non-white beneficiaries.

e Letter from independent person confirming race of beneficiaries.

Traceability Solutions, a new NAACAM member, are the market leaders
in the supply of products, services and support for marking, identification
and traceability machines, equipment and solutions.

We represent the best international brands and keep ourselves ahead of
our competitors in technological advancements in this industry. With a
collective experience in this industry of over 40 years, we have the expertise
to confidently advise you on the best solution to fit your application and
your pocket.

We are active in all sectors of industry from Automotive, Heavy Metals,
Mining and Military, to packaging and FMCG.

Our solutions for Naacam members include part marking solutions, 2D
track and trace solutions, laser, press, die, roll-mark and Pinstamp marking
systems. Our solutions help customers serialize and individually mark
every item in a production line to provide unit level identification for their
products for cradle to grave traceability.

See Page 7 for contact details.
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HENKEL - VACUUM IMPR

Colin Bowles
General Manager Automotive & Metal Industries
Henkel South Africa (Pty) Ltd

The first modern state of the art Henkel specialist KID-Vacuum
Impregnation unit in South Africa was officially opened on the 25th
March 2010 at Henkel South Africa’s Alrode site in Gauteng.
Henkelis The recently installed high technology plant is a completely
self-contained unit which is fully automated and computer controlled
to assure the consistency of the KID-VI process and maintain the
high standard of quality demanded by the industry. The plant is also
‘environmentally friendly’ with impregnation resins being recovered
from the rinse water for re-use in the KID-VI process and rinse water
being re-cycled.

The decision by Henkel South Africa to invest in this plant stemmed
from a very real industry need for a specialized high technology KID-
VI unit that is capable of consistent high quality KD-VI component
processing which will positively impact customer scrap reciuction
efforts with an associated total manufacturing cost recuction.

What exactly is impregnation? Very simply ‘Impregnation’ is the
process of sealing porous areas and imperfections in various casting
alloys which are inherent in the casting process. Although inspections
on components are widely carried out in casting and allied industries,
minute porosities are difficult to detect. For example in the case of
enclosed porosity, the defect will not manifest itse!f until after the
machining process.

The KID-VI process is baser’ on an advanced porosity ~ealing technique.
It is used for permanen*.y sealing microporosites by 1.'ling them with
a specialized impregr ation sealant. The material cures <eep inside
the pores and leave > no residue on part surfaces.

The use of imprec nation can vastly improve coiviponent qu ity wich
many European c istomers processing their components hiot gh KID-
VI as a matter o routine. However, mire importantly, the KID-VI
process has a p oven positive impact on total manufacturiig cost
reduction for the customer by allowing parts to be used the t would
have otherwise b :en scrapped due to porosity defects.

Components are c.2aned and positioned into stainless ster | baskets
which are in turn lvaded into the system and cycled t'irough an
automated process, Lsing a vacuum to pull the low viscsity sealant
into the pores by meai.< of a capillary action. After ~entrifuging to
remove excess sealant fro. ~ surfaces, the componer..s are transferred

to a heated curing tank to p.2!'vmerize the "yuid resin and achieve
permanently sealed components.

The Henkel KID - Vacuum
Impregnation process has
been under continuous
development for over 20
years and the benefits and
value of having a modern
Vacuum Impregnation plant
cannot be underestimated
when one considers the
range of parts that have
been successfully
processed over the years.

Typical applications sealed
successfully include
automotive components,
hydraulic/pneumatic valves,
fittings and pumps. More
complex parts such as
engine blocks, cylinder
heads, vehicle brake
components and high
pressure systems have all
been reliably sealed by the
Henkel Vacuum Impreg-
nation process over many
years with no loss of
performance.

What should the primary
considerations be for customers when evaluating a Vacuum Impregnation
service provider?

Customers should ensure that the components processed by a Vacuum
Impregnation service provider are firstly ready for use once processed
and that the processed components are clean and free of any corrosion
or oxidation. Secondly, the cured resin in the imperfections on the
processed component should be capable of withstanding attack from oils,
greases, liquid fuels, coolants, solvents and virtually all acids. VI treated
components should also be able to withstand operating temperatures

CRAA(:AM

Henkel Adhesive Technologies
55 Potgieter Street, Alrode, Gauteng
Tel: +27 (0)11 617 2400
Verdine Donnelly
verdine.donnelly@henkel.com
or
Percy Jacobs
percy.jacobs@henkel.com

ranging from -90 degrees Celsius to +200 degrees Celsius. Of course
a major benefit of using a state of the art facility and a controlled process
such as the Henkel KID-VI is that components can be processed as a
casting or a fully machined component without risk of damage to machined
surfaces.

LIS Centre Manager, Verdine Donnelly (right) & his LIS Centre Process
Operators, Themba (left) & Frans (middle)

The new Henkel SA KID-VI process operates at exactly the same standards
as the other Henkel KID-VI units operating in and around Europe. This is
to ensure that the same quality standards are offered to our customers
where ever they are situated. Customers such as Daimler, VW, Fiat, MAN,
PSA, Skoda, Bosch, Federal Mogul, GFC, EMG, and many others.

Until porosity and related defects which are inherent in the casting process
can be eliminated, Vacuum Impregnation provides an efficient cost effective
solution to the industry capable of turning components around within 24
hours.

As for the future the KID-VI plant holds exciting opportunities for the
processing of components manufactured from materials other than castings
alloys such as sintered metals, ferrites, ceramics, composite materials and
electrical components such as wiring harnesses.
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The BBBEE Bulletin

n Monday 24th May, the National Empowerment Fund (NEF)

hosted an indaba to define a ‘Vision 2020’ for BBBEE. | believe

it is safe to say that BBBEE will be around for a long time, and

that the pressure to comply in a meaningful and sustainable
manner will only increase. My advice to companies is: drive a process
of transformation, not merely a compliance level on a BBBEE scorecard
- this is not only about the points.

There were two ANC NEC members, various Directors General, well
known BBBEE personalities, and what we would believe to be nearly
all the stakeholders of the BBBEE policy, present at the indaba. They
mean business. One of the dignatories present indicated that, 10 years
ago, such an indaba would have brought out many white CEOs of
established businesses, as they would be concerned about the fate of
their business based on the impact of BBBEE. There was close to no
representation from big business, or certainly not white CEOs this time,
as would have been the case in the past. The sentiment was that there
is a sense of apathy amongst white business leaders and that BBBEE
is r(]jc_)ﬁlonger a threat to the way in which business is conducted. | beg
to differ.

The stakeholders present want to see change, they want to see the
extent of transformation increasing, significantly. What was very
frustrating is that the BBBEE Advisory Council, and yet again at this
indaba, was presented with findings from a BBBEE research project
commission by the DTI over 4 years ago. The research was conducted
in 2008 (Mpowered was involved in this research process and | recall
it being around 2007/beginning of 2008) on the status of BBBEE. A
‘national scorecard’ was calculated based on the outcomes of the
research process, which indicated that the public sector is the equivalent
of a Level 8 contributor to BBBEE and the public sector a Level 2
contributor. | can understand that the private sector lags behind the
public sector, however, | believe that a very different picture would be
portrayed if the research process was conducted in 2010, | would expect
t80 see around Level 6 compliant. Not great, but much better than Level

Sector charters do not appear to be the flavor of the month, thankfully.
Developing and implementing a sector charter delays meaningful
participation and provides companies with yet another excuse to delay
the process of transformation. The benchmarks have been set for the
industry and most companies have accepted the generic Codes and
are implementing strategy to achieve target compliance levels. Don't
confuse the issue by considering a sector charter and don’t change the
targets or any element of the scorecard.

The president elected a BBBEE Advisory Council which met for the first
time during the week of May 17th. They decided to create sub-committees
to define objectives and develop strategy to achieve these objectives.
These sub-committees will focus on four areas, namely:; Ownership,
Human Resource Development, Enterprise Development and Compliance
and Enforcement.

We see much of the focus on Enterprise Development being centred
on small, black owned, business development. In fact, in a break away
session to define a Vision 2020 for BBBEE within the manufacturing
sector, a suggestion was tabled that Enterprise Development focus only
on Category A beneficiaries.

The Ownership committee will critically assess the BBBEE structures

that have been created which are deemed to have saddled BBBEE
partners with more debt that their underlying assets. It will be interesting
to see what emerges from this assessment as, in the real world, If
companies are not giving away equity, new partners regardless of
nationality, race and gender, would typically be saddled with debt.

The DG of the Department of Labour was ever present and vocal. It
was interesting to view the department’s targets for meaningful
participation in employment. This table indicates actual participation
at TOP MANAGEMENT versus target participation:

African  Coloured Indian White Foreign
Current
profile (%) 13.6 4.7 5.9 72.8 3.1
EAP (%) 74.1 10.8 3.0 12.1 0.0

and for Skills Development::

African  Coloured Indian White Foreign
Current
profile (%) 49.8 11.6 6.4 31.0 1.0
EAP (%) 74.1 10.8 3.0 12.1 0.0

Perhaps the Automotive industry should be defining its own Vision 2020
for BBBEE. In fact, | believe it to be imperative and will commence a
process of driving this! In the absence of a sector charter or code, the
industry is still required to track and measure compliance progress. An
automotive industry charter council should be established to define a
vision for 2020 and to ensure effective implementation.

Mpowered proposes some initiatives for consideration to drive this

process:

« Develop an industry database of BBBEE scorecards, pertinent to the
automotive industry. This database can be used to track and measure
industry compliance. Mpowered has already developed the technology
and will soon be launching the ABVA/Financial Mail BBBEE certificate
database. We recommend the automotive industry adopt this
technology to build a sector specific database.

« |dentify the underlying challenges that constrain the industry from
driving meaningful transformation, as measured on a BBBEE scorecard.
We suggest that the industry set its own objectives of each of the
scorecard elements (this does not imply a sector code) and define
and implement initiatives to achieve these objectives. This may
include specific programs on small enterprise development (industry
specific, not canteens and car wash businesses) and skill development
programs (enforce target number of learnerships, etc).

e The industry should develop a matrix of government incentives,
policies and other initiatives and align each one back to achieving
specific BBBEE objectives. This will become a mechanism to educate
and assist emerging entrepreneurs on the support available from
various aid organisations, including government!

« The industry should take the policy on BBBEE (the Codes) and set
its own objectives that drive meaningful and sustainable transformation.
The initiatives should ultimately create a more productive and efficient
industry that enables to better compete in the global automotive

industry. We should be leveraging all the
various policies (such as IPAP2) and incentive
programs available, using BBBEE as the
catalyst, to drive the achievement of these
objectives.

Based on the outcomes of the indaba, we
see it very likely that the government will
introduce a ‘stick’ approach to drive BBBEE
and transformation, that implies punitive
measures for non-compliance. We see this
as a very likely outcome in the near future,
so the industry may as well start driving a
more meaningful and sustainable strategy
of transformation.

We also see an opportunity to establish a
Vision 2020 for the automotive industry, which
will include some form of incentives across
the supply chain when certain objectives
have been met.

We recommend that the industry sit up and
take notice. Let us define a Vision 2020 for
BBBEE within the automotive sector and
work with government to make a meaningful
impact. If you are interested, or know of
anyone that is interested in giving strategic
input to developing a Vision 2020, please
email bruce@mpowered.co.za and lets start
the process. Good luck!



